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EU specialty
food
ingredients

Clear role for industry in

proactively educating
audiences on the benefits of
ingredients

~ ™
Develop consumer-facing
messages (extend
emotional affinity for
favorite products to the
ingredients)

r

Move the efforts forward
with the non-engaged by
the Round Table

Responsible Food Innovation Project
Reminder of recommended actions & status

Leading with the importance
of credible and balanced
science is necessary to
inform the dialogue

Aligning the messaging and
vocabulary we use around
ingredients will help limit
consumer confusion

r

Develop a Transparency
Charter on how we work
with scientists

-
Develop messaging

around ingredients that

resonate with consumers

(SDGs, food & nutrition
security...)

Compile & share best
science about key
ingredients

.

7

Align on key principles &
best practices for

ingredient
communication

.

7

Conduct an inventory of
messaging being used by
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various stakeholders
around ingredients




Bl ;Pecy Cooperation with FoodDrink Europe (1)

ingredients

EUR

. T Ongoing dialogue between

Communications Managers

Possible co-creation
of video on SFl role
in health and
Ahead of #WorldFoodSafetyDay, on June 7, Rebeca Fernandez from
FoodDrinkEurope tells us how food safety remains the industry's top priority

nutrition

If it's not safe, it's not food

European food and drink is the safest in the world. But how did we achieve

this? How is industry keeping it so safe? And how can policymakers help? F D E H e a |t hy I— i Vi n g P rOj e Ct

EU Specialty Food

. : Common members
contribute to food safety? I ngred Ients a rthl e On

.. : Further cooperation
ust as iffere food WOGL!CIS have InVIted to ContrIbUte p

safety included in the to other FDE on additional
S i FDE Newsletter of materials?

June

Newsletter’s issues
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Bl ;Peclty Cooperation with FoodDrink Europe (2)

ingredients

= EU Specialty Food Ingredients endorsed the
updated FoodDrink Europe paper ‘Principles for
research conduct — Common ground for
objective conclusions’ aimed at establishing
common ground for objective conclusions in
research & science.

e I i e et . et = How to further promote and disseminate the

content from an EU Specialty Food Ingredients
perspective/ take further actions to implement the
recommended action from the RoundTable
“Compile & share best science about key
ingredients” ?

FOODDRINK specialty
FURDPE E’foﬁd

ingredients

27 ¥ Available at: https://www.fooddrinkeurope.eu/uploads/publications documents/Principles for Research Conduct.pdf



https://www.fooddrinkeurope.eu/uploads/publications_documents/Principles_for_Research_Conduct.pdf

BU oo Stakeholders cooperation

ingredients

Identify new potential stakeholders to engage with to pursue RFI objectives?
(ie retailers, academics, etc.)
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