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— Innovation

* Qur intense focus on nutrition and food science, together with our knowledge of consumers
current and future preferences, enable us to create innovative products that meet consumer
need.

e Safety & Quality

e We develop and provide safe ingredients that meet consumer demands for transparency,
traceability and trust, not just in our products, but throughout our supply chains.

e Health & Nutrition

e Eating more healthily is our common goal. We are committed to invest in research and innovation
to respond to existing public health needs and to provide food solutions to population with
specific needs.

mmmd  Sustainability

e We provide tools and solutions for tomorrow’s challenges, contributing to a sustainable future for
people, planet and business, improving resource efficiency along the whole food value chain
thanks to specialty food ingredients’ effective impact during food processing and storage.
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Adding essential nutrients to food and beverages can help reduce
age-related risk factors and deficiencies, such as:

Specialty food ingredients play a key role
in the food value chain. They typically help
preserve, texturise, emulsify and colour
food, and can add health benefits as part
of an overall balanced diet and lifestyle.
These ingredients allow food and drink
manufacturers to create products tailored to
specific dietary needs, all of which are safe,
healthy and convenient
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Novel recipes based on rice and Lactase and plant-based ingredients
carn instead of wheat and rye, for allunw ot e peudus ion ol Leciose
example, can be used to create tasty, free food and drinks

gluten-free foods.

6 * Available at: https://www.specialtyfoodingredients.eu/uploads/news documents/How specialty food ingredients help meet specific dietary needs.pdf



https://www.specialtyfoodingredients.eu/uploads/news_documents/How_specialty_food_ingredients_help_meet_specific_dietary_needs.pdf
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= EU Specialty Food Ingredients website
— News on the homepage

Infographic Health & Nutrition

Direct promotion & amplification (1)

— New section under ‘Ingredients and benefits’ page to promote content?

— Add section for infographics in the Library ?
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FACTSHEETS
INGREDIENTS AND BENEFITS
At a glance

Specialty food ingredients typically preserve, texture, emulsify,
Search ingredients

SEARCH BY CATEGORY

Select a category -

colour, help processing and improve nutritional profile to processed
foods, These ingredients are essential in providing today’s consumer
with a wide range of affordable, qualitative and safe foods.

Our search tools will enable you to find information about the
specizlty food ingredients EU Specialty Food Ingredients represents
and their categories,
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EU SPECIALTY FOOD INGREDIENTS » LIBRARY

EU Specialty Food Ingredients aims to inform its members and the public about pressing regulatory PRESENTATIONS

developments, interesting global trends and cutting edge innovations. We are therefore proud to share these

publications with our visitors. Happy reading! REPORTS
TOOLKITS
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" LinkedIn Campaign

—Target audience RFI Roundtable invited companies

= Dissemination though members
— Materials & links to be shared by Circular Letter
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= Share with FoodDrink Europe

" Promotion through Euractiv ?

=" B2B Media promotion ?
—IngredientsNetwork
—FoodIngredientsFirst
—FoodNavigator

= Other suggestions from members?



https://www.euractiv.com/

BU 55 Euractiv membership
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EURACTIV is an independent pan-European media network specialised in

e o - I » E V4
EU policies Wf’"fﬁf RACTIV
Euractiv. membership:
= Distribution of your advertorial, video or infographic P —
= Banner Ad campaigns 1 103 646
ﬂ Iy av 23°I0 Politics 15% Government

U Institutions

Support The Brief or The Capitals (newsletters)
Publication of your press releases, events, job ads 1_20,000 39% Multipliers
+ FACILITATION of contact with EURACTIV journalist AT W usiness - T
+ INVITATION to EURACTIV Events 250,000 o

+ INVITATION to Exclusive YELLOW ACADEMY Workshops

Research &
Think Tanks

1 year membership - € 8,000 (8 credits)
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