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European Food Forum (2)

KEY OUTCOMES ON REFORMULATION

 There is room for further improvements in food reformulation to reduce salt, fat and sugar in food & 
drink  Innovation can help reformulation 
 F2F2 strategy  achieving sustainable food systems  healthy people, healthy society, healthy planet.
 Food labelling to improve visibility of reformulation success for consumers
 Create healthy food & drink environment (incl. control on marketing; price policies; FOP labelling; 

reformulation, calorie reduction, smaller portions)
 Innovation is important in reformulation  limits link to technology or consumers’ acceptance
 Healthier choices needs to become the easiest choices (and cheapest)  Use advertising to promote 

healthy lifestyle

 Reformulation as industry commitment or set by public health authorities? 
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